




Stanbroke 
Pastoral Company 

Pty.Ltd. 

It was early in the 1960s 
when the Society made its 
most significant move into the 
beef industry-with a 
majority interest in the 
Stanbroke Pastoral Company 
Pty. Ltd. The other share­
holders are Thos. Borthwick 
& Sons ( Australasia ) Ltd. 
and S. Kidman & Co. Pty. 
Ltd. Over the years the 
Stanbroke chain of properties 
has developed into one of the 
most progressive cattle 
holdings in the nation. This 
success story had its beginnings 
in careful planning. Only 

properties with good potential 
and which were strategically 
placed climatically to reduce 
seasonal risks were selected. 
Then it was up to some solid 
financial backing to realize 
fully the potential over the 
long term. 
Drought and flood have 
certainly caused temporary 
delays, but, thanks to the 
resources of the company, the 
overall improvement 
programmes go on ... 

fence and road construction, 
water conservation, pastures, 
cross breeding and disease 
control-programmes which 
depend on the varied skills 
of the staff. Stanbroke 
employs many experts and 
keeps them happy with the best 
of conditions-opportunities for 

promotion, comfortable family 
homes and single men's 
quarters ( with every 
convenience ) -there's even a 
company scheme which gives 
financial assistance for all 
secondary schooling and return 
fares on holidays. 
The Stanbroke chain is 
linked just as much by the 
pride of its hard working men 
and women as by the many beef 
roads and rail systems which 
physically unite it. 
The company's plans are 
ambitious to say the least. 
Primarily it aims to breed 

cattle more suited to rugged 
conditions and just as 
important to produce cattle 
which will fatten earlier. 
Eradication of disease, and 
general improvement, continues 
on a big scale. 
Breeding experiments 
continue and intense 
immunization campaigns 
mean healthy cattle. Then on 
to the markets ... 
keeping up Stanbroke's 
increasing contributions to the 
Australian beef industry, 
AMP policyholders and the 
nation. 



Tea Gardens The interests of its policy­
holders always have been, and 
always will be, the prime 
concern of the AMP Society. 
So it was only after much 
planning, and the encouraging 
success of the Ninety Mile 
Desert development in South 
Australia, that 34,000 acres 
of rough scrub/and were 
purchased 50 miles north of 
Newcastle. 
Situated near a small fishing 
village called Tea Gardens, 
the land needed all the Society 

could provide-money, 
management and more than a 
little hard labour. In return it 
has proved a wise investment, 
fully realizing the potential 
the AMP Society knew it 
possessed. The Tea Gardens 
development has not been 
carried out at the expense of 
the area's rich heritage­
bushwalkers can still hike 
along sections of the old Cobb 
& Co. coach route, where 
timber stands retain the walk' s 
natural beauty and tranquility, 
Even the old homestead's hand­
made bricks have a new role 
again in the new homestead. 

The Tea Gardens development 
scheme has bt:!en aided by the 
invaluable assistance and 
advice of locals who really 
know the area. The local 
community has felt the impact 
of the project ... with a 
stimulation of industry and 
employment. The protection of 

precious wildlzf e is considered 
to be so important that 
eventually the whole property 
will be declared a sanctuary. 
And as new pastures prove 
exceptionally rich and 
vigorous, H eref ords and 
Shorthorns breed and fatten­
and the success of Tea Gardens 
is assured . . . thanks to the 
calibre of the local men, who, 
working as a team with 
responsible management, have 
brought a new prosperity to an 
old and historic district. 



Northern 
Cattle 

Company Pty. 
Limited. 

AMP policyholders' funds are 
hard at work in the Kimberley 
district-thanks to a 50 / 50 
partnership with Placer 
Exploration Limited in the 
Northern Cattle Company 
Pty . Limited. 
This is the Society's link in 
its chain of cattle interests­
an area where isolation had 
proved to be the biggest 
problem, until Managing 

Director Mr A. S. McCall 
came up with the answer: move 
large consignments of prime 
beef quickly south to the 
markets near Perth by using 
road and rail and arranging 
spelling points en route and 
supplying them with hay back­
loaded on transports. 
Older beasts could continue to 
be sent by the beef roads to the 
export meat works already 
established in the north. This 
way, the Northern Cattle 
Company has the best of both 
worlds. Its properties are 
enhanced with modern 
buildings, stockyards, fences, 

bores and dams. New blood 
lines of bulls have improved 
herd standards rapidly. But to 
make these properties thrive, 
skill is just as essential as 
capital. 
A new style of cattlemen 
combine the most modern 
technology with that good old 
fashioned pioneering spirit. 
The result is an old beef area 
prospering, range bred cattle 
developing better and, thanks to 

the breakthrough to the 
southern markets, an increase 
in the supply of prime beef 
to our local markets. 
Certainly, this three million­
acre beef cattle operation is a 
safe and sound investment of 
policyholders' funds. 



Lex Halliday, film director, set 
out to show the way of life of 
the men and women of the Big 
Muster-"folk who do battle 
with the elements and treat 
adventure and hardship as a 
normal way of life". 
In the process much of the 
adventure rubbed off onto the 
film crew. They virtually 
encircled the continent, flying 
thousands of kilometres by 
regular airlines, thousands 
more in private planes and 
bumped their way over vast 
tracts of land in four-wheel 
drive vehicles. 
They lived with the truckies­
drivers of the great road • 
transports-and slept in railway 
guard vans on the 3000 

kilometre, day-and-night 
movement of cattle from the 
Kimberley:; to north of Perth. 
During the great floods of '7 4, 
they were in one of the first 
planes to land in Queensland's 
Channel Country, on a pocket­
handkerchief strip specially 
bulldozed into an unsubmerged 
sandhill ... survived a crash 
landing in a chartered aircraft 
... rode the f ootboards of 
huge D9 tractors and "shot 
enough exciting footage to 
make a second Gone With 
The Wind!". 
In Halliday's words, "we 
found a speciarbreed of people 
whose hospitality,1riendliness 
and devotion to work left a 
lasting impression on all of us. 

Any success which the film may 
achieve is due mainly to their 
unstinted co-operation and 
willingness to meet the 
outrageous demands for which 
film crews are notorious. 
"Without exception we all felt 
privileged to have been chosen 

by the AMP Society to record 
this impressive story of 
visionary planning and 
achievement for it is truly one 
of the modern pioneering sagas 
of our time." 
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