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PHONE INQUIRIES

MAIL INQUIRIES

• about these statistics and ihe availability of related unpublished statistics — contact Robert 
Johns on Adelaide (08) 237 7621, or any ABS State Office.
• about other statistics and ABS services — contact Information Services on Canberra 
(06) 252 6627,252 5402,252 6007 or any ABS State Office.
• write to Information Services, ABS, P.O. Box 10, Belconnen. A.C.T. 2616 or any ABS State

ELECTRONIC 
SERVICES

Office.
. on DISCOVERY — key *656#. . on AUSSTATS — phone (06) 252 6017.
• on TELESTATS — phone (06) 252 5404 Foreign Trade statisucs inquiries, 

phone (06) 252 5405 Main Economic Indicator inquiries.
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Total sales of wine increased in February. The trend 
estimate of 25J inilUon litres for total wine sales is 
unchanged from January 1991.

Readers are reminded that the three most recent trend 
estimates are provisional and could change when data 
for future months become available.

In seasonally adjusted terms, total wine sales in 
February at 27.9 million litres, represents an increase 
of 22.6% on January 1991.

Using unadjusted data, total wine sales were 22.1 million 
litres in February, an increase of 38.5% on January 1991 
and of 26.1% on February 1990.

For the period July to January 1991, wine imports are 
marginally below those for the same period in 1990. 
Wine exports for the last 7 months were 31.7 million 
litres, valued at $99.8 million. This represents a 56.7% 
increase in the volume of exports over the same period 
last year.
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MAIN FEATURES (continued)

A comparison of wine sales (unadjusted data) for the 8 months ended February 1991 
and 1990 follows.

Wuit typs

Table
While - bottles I litre and under
White - other containers
Total

Red - bottles 1 litre and under
Red ■ other coniaincn
Total

Rose - bottles 1 litre and under
Rose - other containen
Total

Total tabk wine

Fortified

Sparkling
Boule fermented 
Bulk fermeiiied

Total sparUing wuut

Other

TOTAL WINE SALES

8 Months siukd Ftbrttary
Î99J Ì990

Ptrcentags 
change

‘OOOL ‘OOOL

30.695
93.459

124,154

31,620
91.970

/2J^90

-2.9
1.6 
05

15.920
15,402

15,415
13,067
28.482

3.3
17.9 
ZOO

647
3.615
4.262

692
3.876
4.568

-6.5
-6.7
■6.7

159,73« 156^ 2.0

20.189 21.919 -7.9

20,615
2.714

23J39

5.669

208,935

20.413
4.229

24.642

4.507

207,708

1.0
35.8

25.8

0.6

5 J

These data show that for the last eight months, total wine sales are 0.6 per cent above 
those for the previous corresponding period.
Although total sales of wine have been similar for these two periods, there have been 
changes in the sales of some wine categories.
There has been a decline in the sales of white table wine in bottles of 1 litre and under 
while bulk while table wine and all red Uble wines have had incrijased salts.

There has been a significant decline in the sale of fortiried wine, occurring in all types. 

Sales of bottle fermented sparkling wine have increased slightly but there has been a 
large fall in sales of bulk fermented sparkling wine.



Period

1987-88
1988 89 
1989-90

I9B9 90— 
December 
January 
February 
March 
April 
May 
June

1990-91^ 
July 
August 
September 
October 
November 
December 
January 
February

I9B9-9O—
July to Februai^ 
7990-97—
July to February
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TABLE 1. sales OF AUSTRALIAN WINE ANU BRANDY BY WINEMAKERS 
(^000 Bhw)

typt

Tobit

255.799
237,735
229.957

Ft^ttfied

35,056
33,286
33,096

Spark-

32.642
31.624
31,201

Carbon­
ated

1,418 
n.p.

1,821

Flavoured 
(a) yermouth

2,969 
ILp.

2.673

2.662
2.175
1.861

Original 
330.545 
309,129 
300,609

Total wine 
Seasonally 

aef/tesitd
Trend Brandy^b)

atimaltt OOOL al

1,776
1,669
1.613

28.071 
10.851
14,078 
20,567 
18,271
17.355 
17.124

20.778 
20347
19,866 
18,992

r24361 
r25,474 
rl2,341

17.779

156,640

159,738

3,163 
1.651
1,725 
2,622 
3316 
2,976 
3,263

6.694 
1,720 
1,321
1.859 
1,628 
1,615
1.457

295
66 

196 
105
57

119 
119

223 
190 
101
182 
274 
245 
245

195
194
122
118
137
139
108

38,641
14.672
17.543
25,453
22,683
22.449
22,316

27325 
20.870
22.072
26.803 
22,904 
25,183
24.694

24,727 
24.162
23.862
23.799 
23.992 
24.337 

r24.727

112 
163
202
126 
66

106 
133

3,951 
2.917
2,380 
2.458 

r2.883 
r2379 
rl330
1,691

toV) 
1,605 
2.424 
3,116 

r4396 
r6.047 
rl.9O2
2.050

347
309
277
296
521
475
108
224

293
205
205
208
352
244
153
202

239
58

175
126
157
182 

rl4l
172

27307 
25,341 
25327 
25.196
32.470 

r35,001 
rl5.975
22,118

23,304 
25,995
27.094
24.067 
26391 

r24.725 
r22,750
27.896

r25,O91 
r25371 
r25394 
r25398 
r25,320 
r25374
25,322 
25324

130
204
151
93
96

115
179 

n.y.1.

21,919 24,642 1,421 1,727 1359 207.708 1,182

20,189 23339 2357 1,862 1350 206,935 n-y

(.) Includ« wine cockwili. in.nal.. apenuf and Icnic wine., (b) Quuuiue. on whicti eiuie duly wa. paid

TABLE 2. SALES OF* ALSTRALIAN fortified and sparkling wineand vermolth by winemakers

(■000 Bife»)

Fortified wint

Period

1987-88
1988-89
1989-90

2.978
2.645
2,735

Sherry 
Medium

_____
3.946
3.573
3.319

S»*«(

8,643
8,257
7,854

Pfjrt

17.198
16.709
17.140

DtJJtrt wint

Mtacai

2.130
1,946
1,808

Other 
___

162
156
240

Sparkling wtnt(c)
Bottle 

ferrnen- 
union

Bulk 
fern^n- 

tation

Vermouth

25,029
25388
25390

7,612
6.336
5.611

Dry

1,281
1,013

838

1381
1.162
1,023

7959-90— 
December 
January 
February 
March 
April 
May 
June

234
124
165 
262
176 
266
238

314 
188 
185
259 
231
293 
284

663
429
506
591
590 
730
761

1.755
794
756

1.349
1,192
1,524
1,739

164
92
96

143
108
139
212

33
24
17
18
19
24
29

5.769 
1,406

979 
1.451 
1.338 
1371 
1,117

925
314
342
408
290 
344
340

92
75
52
54
66
69
51

103
119
70
64
71
70
57

7990-97— 
July 
August 
September 
October 
November 
December 
January 
February

305
240
190
191
216
165 

rl22
189

403
246 
238
319 
313
230 

rl42
213

941
652
588
678
721
599 

r382
436

2.093 
1,622 
1,197 
1,130 

rl.485 
r 1.470

r600 
743

196 
145 
151 
131
138 
106 
r76 
104

13
12
16
9

10
9 

r8
6

1,650 
1,341
2.080 
2.749 

r3,820 
0.544 
rl.646
\,195

249
264
344
367
476
503
256
255

105
31
79
59
75
80 

r56
70

134
27
96
67
82

102 
r85
102

7959-90—
July to February
7990-97—
July to Felxuary

1,793

1,618

2352

2,104

5,182

4,997

11336

10340

1306

1,047

150

83

20.413

20,625

4329

2.714

598

555 695

(a) Include« «cmi-swecl
„Ki medium dry. (b) Include, mademi, loUy. white p«t. (e) Spritz« uMe wir.e. «e mcluded wtth table wtne
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1987-88
1988-89 
1989-90

7989-510— 
December 
January 
February 
March 
April 
May 
June

¡990-91— 
July 
August 
September 
Octobc.- 
November 
December 
January 
February

19B9-9O—
July to February 
7990-97—
July to February

1987-88
1988-89
1989-90

J9B9-9O— 
Decanber 
January 
February 
March 
April 
May 
June

1990-91— 
July 
August 
September 
October 
November 
December 
January 
February

7989-90—
July to February 
7990-97—
July to February
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TABLE 3. SALKS OF AUSTBALUN TABLE WINE BY CONTAINES TYPE
 

Giau consaiturg
J litrg

iutd 
tatdar

Owr
J ¡itrg

Soyi
Bulkib) Total

WHITE WINE NOT EXCEEDING I DEGREE BAUM^(c)
37,516
41,903
41,646

5.684
4.462
2.491

108,500
102.672
106.152

16.51]
10,859
9,397

168412
159,896
159,693

Giau coniauuri
I litrt 

and 
latdtr

Ovtr
1 litrt

Scyi
Buiiib) Total

WlirnS WINE EXCEEDING 1 DEGREE BAUM£(c)
5,039
4.199-
3.812“

1,075
391
218

29,712
22,000
16,637

147
169
73

35.972
26,759
20,740

5.411
2.564
2.820
3308
3.088
3,299
2.939

3,320 
3,394
3,583 
3,475 

r4,142 
r4,858 
r2.192 
3.230

28.St2

28,194

22,102
22,881
22,892

2,344 
970

1,199 
1.718 
1,683 
2,025
2,051

2,439
2,340 
2319 
1,841

r2.135 
r2373 
rl.009
1,664

15,415

15,920

307 
132
147
194 
177
198
175

179 
154
172
157 
186 
226

rl 14 
121

1,747

1,309

1.400
1.258

743

82
27
45
43
49
54
55

58
50
57
44
57
51 

r27
30

542

374

12,941
4,257 
6.291

10,649 
9317 
7,924
8,095

8,944 
9,298 
8.426
8.469 

10,886 
10,979 
r5,795
8,337

70,174

71,134

RED
19.035
18.207
18,168

1,717
528
975

1,494
1.498
1,575
1.813

2,339 
2,245 
1,980 
1.656 
2,136
1,825 

848
1,176

11,788

14,205

1,373
738 
746
826
484 
528
375

496
531
536
726
874

1.483 
r6O8
604

7.184

5,858

1.844
1.644
1.195

79
53
98

176
95
77

110

185
69
88

108
92 
70

r64 
147

737

823

20.032
7.691

10,004
15.177
13.065
11,949
11,584

12.939 
13377 
12,717
12,827 

r 16,088 
rl7346

r8.709 
12392

107,917

106,495

44.381
43.990
42.998

4,222
1,578
2317
3.431
3.325
3.731
4.029

5,021 
4,704 
4,344
3.649 

r4,420 
r4J219 
rl.948
3,017

28,482

31,322

545
268 
243 
273
273 
236 
222

302
285
309
322
362
471 

rl98
252

2,808

2,501

1,077
1,067

987

137
43
69
73
77
69
76

78
70
83
65

110 
132
54
55

692

647

41
11
9

21
10
13
7

20
18
56
18
17
21
12

167

173

445
339
230

32
12
15
13
14
16
16

18
15
16
15
18
25

8
10

171

125

2,359
1,030 
1,141
1.156 
1,072

975
789

1,928 
1,314
1.940 
1,688 
2,695 
2,506
1.131 
1,732

12,645

14,934 

ROSÉ
5,616
5.611
5,286

694 
212
275 
414 
429
360 
393

460 
452 
393
399 
534 
542
272 
404

3,690

3,456

7

7

5
4

7 
7
6
6 
7
8
6

53

51

96
73
23

2
2

1 
4

5
5
2
3

10

3
2

15

34
(a) Soft pack conlamera include aU collapaiNe pack,, plaalic or orherwije. (b) Bulk include, rigid coouincn (plastic, steel, wood), tanken and cans, 
(c) I degree baum6 = 18 grams of sugar per litre.

2,952 
1.313 
1,397 
1.457
1.359 
1,229 
1.022

2.257 
1,624
2311 
2,034 
3.081 
'’.006 

rl347
1,999

15,673

17,659

7,234
7,090
6,526

865 
269
360 
502 
521
446 
489

561 
542 
494 
482 
672
703 
337 
471

4,568

4,262
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1987-88(a)
1988-89
1989-90

1999-90— 
December 
January 
February 
March 
April 
May 
June

7990-97— 
July 
August
September 
October 
November 
December 
January

7989-90— 
July to January 
7990-97— 
July to January

1987-88
1988-89
1989-90

7989 90— 
December 
Janua.7 
February 
March 
April 
May 
June

7990-97— 
July 
August 
September 
October 
November 
December 
January

7989-90— 
July to January 
7990-97— 
July to January

5

TABLE < WINE AND BRANDY: IMPORTS CLEARED FOR HOME CONSUMFTION AND EXPORTS 
AUSTRALIAN PRODUCE

Tobit

OOOL

5302
6,086
6,595

578
533
548
445
513
510
384

398
567
654
638 
652 
481
444

4.196

3.834

35.022
37,132
31,126

1,854
2,005
2.915
2.777
2,636
2,881
3,190

3,456
3.857
4,014
4,282 

r5.195
2.931
3,441

27.176

•OOOL

178
311
184

12
13
23
20
14
15
12

5
23
13
13
12

5
19

100

89

1,411
1,136
1,742

333
43 
58

159 
267

85 
145

214 
268
193 
456
302
379
173

1,028

1,984

SparUiug

•OOOL

Olhtr

'OOOL

Toiai wint
Quaut^

•OOOL

Vaiut

TOOO

BroMiy
Quaniiiy 

OOOLai

Valut

i‘000

IMPORTS CLEARED
2.031
2,264
2.736

635
1.076

937

8.146
9.737

10.453

41.358
46,871
52.692

641
635
793

6,721
7,226
7,998

316 
285 
297
151
147 
190
116

175 
256 
178 
195
364 
204 
219

1.836

1^91

37 
55

128 
155
43
94
30

109 
151 
145
52 
35

166 
50

489

707

EXPORTS (b)

1,603
1.693
1,985

1,088
325

1,796

943
886
996
771
716
809
541

686
996
990
899

1.063
856
731

6,623

6^22

39,124
40,286
36.649

4,813
5.832
6,356
3,524
2,992
3,800
2,770

3,050 
4,489
5,089 
4,583
5,628 
4,154
4.423

33.249

31.416

96,157
114,495
118,336

74
90

122
35
24
50
43

32
136
38
27
56
54
46

519

389

47
52
57

857
864

1.333 
351 
297 
542
419

289
1,065

653
444
635
545
588

5.056

4.219

376
436
497

255 
103
60 

136 
140 
206

53

233
76
32
42
42
76

505

2,675
2.227
3,065
3.114
3,086
3.248
3,893

11,197
5.714
7.929
8.456 
9,959 

13^78
12.189

2 
6
3
1 
5
4

4
27
52
34
13
61
49

232 
r233
174
203
640
255
165

56
35
59
75 

rl06
119 
213

3,958
4.392
4.439
5,015 

r6,243
3,684 
3,991

12,538
13,354
15.434
15,563 

f 21,3 97
10,465
11,071

6
1
2

3

2

55 
,8_ 

1701
16^ 

37 
32
62

1391 1.098 20343 66325 38 288

1.902 663 31,723 99,822 18 379

(a) Changt in Cltwificaiicn. The international implementation ot' the Harmonised Commodity Description and Coding System (HCDCS) on 1 January 1988 
and the introduction of a third revision of the Standard International Trade Classification from the same date have resulted in changes to the coUcciion, 
preseniation and interpretation of Australia’s foreign trade statistics. Users should be aware of these changes when comparing data from January 1988 
onwards with those relating to earlier periods, (b) Exports may include sales made by exporters other than wirtemakers.
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EXPLANATORY NOTES

Introductiona.... vJUCHO« .
The information shown in this publication for wmc 

«ales IS obiaincd directly from winemakers by means 01
■k i rnlleciion The brandy sales figures shown represent mail ^«»«-“f^.^e'cise duty was paid. i.e. the quanuty 

released for sale. Statistics relaung to exports 
clearances are based on infomiauon provided 

Customs Service by importers, exporters

sales is obtained

quaniiues 
of brandy
and import
to the Ausualian 
and their agents.
Scope and coverage

wish lo refer to ihe ABS InformauonUsers may - 
A Guide to Smoothing lime 
' 11316 0) and Time Series Decomposition - {1317% for -ore detailed mfoimauon on 

smoothin;- of seasonally adjusted time senes data.

10.
Papers / 
'Trend'

more

Series - Estímales
.4/1

Related publications

11.
include:

Other ABS publications wliich may be of inieresl

Production of Food. :co and Sttxk and
- issued monthly.Si Xü-SSc.'“ il b»»i->«1 «b"» 

(‘coolers').
is obtained from2 The informauon on wmc - 

winemaking enterprises with wmc sales of 250.000 litres 
or more ui the previous financial year. These account or 
approximately 98 per cent of total wine sales.
t Tables 1-3 include all sales by wmcmakers (within 
ihe scope of the collecuon) with the excepuon of

The information on

more in the previous
Wine Production: Auslraiia arid States - inclo.ties
r^ks oFZistrahan wine and brandy held by 

Current pubheauons juodticed by ^e ABS
12.
listed in the Catalogue of Publications and Products

and inter-winery

, X 1 HOI 0) TV. ABS «œ.. "" ««>is;« • SeX A«„ dll».») .B-
. V._ in ihp nt'xi fe'* days. The

Publications Advice
10 be released in the next few days.

B * _t I<k A T ml
rclaling to foreign trade in wine and brandy are presented 

I a basis for assessmg the overall
in

aung lu ... -
Table 4 to provide a basis for assessing

publications „
Catalogue and Publications Advice »5« available from any

Australian wine market.
4. Imports cleared for home consumption comprise

ABS office
Symbols and other u-sages 

nil or rounded to zero
n.p. not available for separate 

mcluded ui totals where applicable)
not

publication (but

manJfacwr^ or pardy manufactured in Australia.
n.y.a. not yel available

5.
Australia-wideAll sales data are collected on an

■ therefore noi available.basis only and Slate figures are

6.

revised since previous issuer figure or senes 
not appl»cable 

Electronic services currentselected» for 
social

•656#Keyof products consisting of a discovery and demographicThe wine contentne WUiv V'* r---------
of wine and fruit juice, commonly known as 

•coolers is included in the appropnatc cawgory of ww 
fr^ which it is made, which is generally table w 

; categorised by container type (i. . 
content of ‘coolers’ is included in the

mixture
‘coolers’, is

economic, 
siaùsiics.

wine. AUSSTATS.
Where a wine is 
wine) the wine ■ 
‘bulk’ figure.

Thousands of up-w-daie time series are 
available on this ABS on-line service.

For further 
AUSSTATS

infoniiation phone the
Help Desk on

Seasonally adjusted and trend estimates (06)252 6017.
This service provides;
• foreign trade statistics

of removing theSeasonal adjustment is a means .
estimated effects of normal seasonal variauon from i^ 

effects of other influences can be more
7. TELESTATS.

series so that theS recognised. Seasonal adjustment does not remove 
cieariy rec » .negular mOuenccs (e.g.

users'

from the series the

tailored to
Furtheræquire menus.

available onisinformation 
(06) 252 5404.industrial disputes). In this 

have beenabnormal weather and ------ _
the seasonally adjusted senespublication

revised. The revision is

tables for selected Main 
Indicator publicabons.

. text and
is the result of re-analysis. details of 

ogeuier wiui information regarding the 
^asonally adjusting the senes, arc available onwhich, together with

Economic --------- ■ , .«
infcxmalion is available onFurther

u.sed in 
request

(06) 252 5405.

The smexxhing of seasonally adjusted series to
Li. ™il « «oTilducingihe .(
Henderson weighted moving average to the seasonal y

i. The trend estimates

adjusted series.
9. While
of trend to be produced

this smoothing technique enables esumaies 
. V __ _ ______ i* rlckAG rpxislt

in revisions to the estimates

Ullllg -----------
for the latest month, it does result 

for the most recent months as

subsequent revisions becomeSUDSequciii --------
have a negligible impact on the sen^. 
revisions as a result of revisions lo L.< 
periodic reviews of seasonal factors.

i. There will also be
the original series and

13. 
may

Where figures

totals.

have been rounded, discrepancies

occur between sums of the component items and

IAN CASTLES 
Australian Statistician
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