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This Handbook is an authoritative, comprehensive, and 
accessible 'go-to' source for all marketing strategy issues 
and questions. It provides a broad overview of marketing 
strategy with contributions from leading global experts on 
different facets of marketing strategy, including its 
evolution, competitor analysis, customer management, 
resource allocation, dynamics, branding, advertising, 
multichannel management, digital marketing and financial 
aspects. The Handbook offers an in-depth analysis of 
research developments, provides frameworks for analyzing 
key issues, and highlights important unresolved problems 
in marketing strategy. It is an important resource guide for 
researchers, doctoral students, practitioners, and 
consultants in the field of marketing strategy. 
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